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Welcome to Salt Lake City!

You are invited to participate as an exhibitorret Annual Meeting and Symposium of
the Antenna Measurement Techniques Association (AM® be held November 1 —
November 6, 2009 at The Little America Hotel, Salke City, UT.

AMTA is a non-profit, professional organization op® individuals with an interest in

antenna and radar cross-section measurements. AdVdi&as of interest include:

measurement facilities, unique or innovative meas@ent techniques, test
instrumentation and systems, RCS measurements, ambmm@nge design and

evaluation, near-field techniques and their appbos, and the practical aspects of
measurement problems and their solutions. AMTA®@€endee interests include:
general RF components, cables, antennas, and sefta@s. AMTA members come

from a variety of backgrounds including industrypvgrnment, and educational
institutions, and are from locations around the ldkorFor further details about the
AMTA organization, please visit the web sitenatw.AMTA.org.

The Little America Hotel is conveniently located D acres in the heart of down town
Salt Lake City and has earned the prestigious AAddrFDiamond Award for 2009.
Nestled between the Wasatch and Oquirrh mountaigesain the magnificent Salt
Lake Valley, Little America is within walking distae from shopping, restaurants,
cultural and sporting events and is roughly 30-40utes from the major ski resorts.
Nearby are historic Temple Square, the world-fam@Gueat Salt Lake, four major
rivers, national parks, forests and monuments. Adtel's fine décor and European
ambience provide the perfect atmosphere for ang tfpmeeting, seminar or special
event. The Little America Hotel offers 850 luxaus, oversized guestrooms including
23 suites and 22,000 square feet of meeting spatel® conference and banquet
rooms, making it the perfect location for AMTA 2089mposium.

AMTA 2009 will occupy all meeting space locatedtbe F'and 39 floors of the main
tower at the Little America Hotel. Exhibit locati® will be readily accessible and
visible to all AMTA attendees.

Salt Lake City is a great setting for the AMTA 2089mposium with many hi-tech
businesses and great sightseeing opportunitiesattendees. Salt Lake City and
surrounding areas have major companies such asCb#@munications, Northrop
Grumman, Boeing, and ATK who are active in the sareacommunications systems
development. While you are in town you may wanttrip to get out and see the
amazing sights of Utah. Visit one of the many gsarts and hike around — there may
not be much snow in early November but the sceisesgectacular!

In order to accommodate all exhibitors, AMTA 2008l wffer 8’ x 10’ inline booths
(except for the Grand Ballroom Reception A area Wwhidl be 8’ x 8’ inline booths)
and entire meeting rooms to allow exhibitors theimam flexibility to highlight their
products.

Booth assignments are based on the current AMTAH®In Point System, which is
explained in the Exhibitor Policy and Guidelinetaahment. Please see the enclosed
AMTA Exhibitor Point Worksheet for additional explation and details. The Grand
Ballroom A and Grand Ballroom Reception A, Wyomangd Idaho will be the central
locations for this year’s bullpen, consisting od%lsquare feet of exhibitor space.




Enclosed in this packet are general informatiomgimy guides, floor plans, exhibit
room layouts, exhibit room dimensions, exhibitoplégation and point sheet, and a list
of sponsorship opportunities. The information corgd in this packet, along with
detailed drawings in PDF format, are posted forryoanvenience and available to
download on thevww.AMTA.org website in the AMTA 2009 Symposium section.

Continuing this year, AMTA 2009 has the benefitflf symposium management by
the firm Three Dimensions. Thus, if you requireliidnal details regarding exhibitor
space such as door widths, loading dock specifiesilable power outlets and units,
ceiling heights, etc. please contact the Logis@uordinator at Three Dimensions,
Mary Ellen Vegter at 562 860-8180, email: mevegtém@edimensions.com

Thank you for considering exhibition at the AMTAGDSymposium.

We look forward to seeing you in Salt Lake City!

John Rohrbaugh, AMTA 2009 Host Committee Chair

Northrop Grumman Corporation

Yvonne Grosek, Three Dimensions Mary Ellen Vegiéiree Dimensions
AMTA 2009 Exhibits/Sponsorship Coordinator AMTA@®Logistics Coordinator
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General Exhibit Information

Exhibit Location

The Little America Hotel, 80 South Main Street, Salt Lake City, UT 84101
http://www.littleamerica.comPhone +1(801)596-5700 Direct (800)453-9450 Trelef
within the US.

AMTA 2009 guest room rate for single or double q@mcy: $159.00 USD plus tax in
garden rooms, $179.00 USD plus tax in Tower roomates include complimentary
wired internet access in the guest room (for regems made by 9 October 2009).
Other fees also apply (a onetime porterage fee7@0bper person plus a maid fee of
$3.00 per day).

Exhibitor Hotel Room Reservation Form

New This Year!
Exhibitor Hotel Room Reservation Form!
All Exhibitors Must Reserve Hotel Rooms with ThreeDimensions!

As a convenience to AMTA exhibitors, Three Dimensiowill handle hotel room
reservations. Please refer to the attached Exhibibtel Housing Form included at
the end of this packet. Return the form by Octo®ef009 to ensure hotel room
availability for exhibitor staff. Any questions atéd to hotel room reservations for
exhibitors should be directed to Mary Ellen Vegtg62) 860-8180 or
mevegter@threedimensions.com

Exhibit Dates and Hours

Monday, November 2, 9:00 a.m. — 5:00 p.m.

Tuesday, November 3, 9:00 a.m. — 5:00 p.m. (Nexdjbits are closed
during Tuesday's AMTA Business Lunch from 11:30 .d:80 p.m. and
may be slightly extended for Tuesday Student Day, exolklgi for
students/speakers following the close of the texdirgession).

Wednesday, November 4, 9:00 a.m. - 5:00 p.m.

Exhibit Room Set-up and Dismantle

Set-up: Saturday, October 31 from 8:00 a.m. &@0 p.m.

Cheyenne, Casper, Sinclair, Arizona, Ballroom ReoaC, Wasatch, and
Uintah private exhibit rooms only.

Sunday, November 1 from 8:00 a.m. until 5:00 pon all exhibit spaces.

Dismantle: Thursday, November 5, 8:00 am to 5:00. p.

AMTA reserves the right to penalize Exhibitors déstling early.
Empty Cartons will be delivered beginning at 8:0@.arhursday,
November 5.

No Empty Cartons will be delivered prior to Thurgda




Inclusive - Exhibit space application fee includes:

Permission to exhibit at the AMTA symposium

One full registration (AMTA membership, accesshe technical sessions,
meal tickets and a ticket to the Awards Banquet)

Two free Exhibit Hall only passes

Exhibitor description in the Exhibitor Guidebookir{gl Program) provided
to all registrants

An Exhibitor description on the AMTA 2009 Web Sitgth a link to the
company’s webpage

A listing in the AMTA 2009 Advance Program

100-word corporate description and corporate logeinal Program

NOTE: Only exhibitors who have paid their exhibitiofee in full by August 19, 2009 will be
included in the Final Program - No exceptions.

Fees and Deadlines

There are two (2) AMTA exhibit fees: 1) a spacelaation fee and 2) a space rental
fee. The space rental fee is based on locatioreghithit space size. NOTE: Only one
exhibit space application fee is required for nmidti booths; however, only one
complimentary full registration will be given pexhebitor. Exhibit space rental fees
do not include freight, storage or drayage.

Please submit the Exhibitor Application Form indicg location preference, a
$1,000.00 (nonrefundable) Space Application Fee twed AMTA Exhibitor Point
Worksheet by 5:00 pm PST dvlay 8, 2009to AMTA 2009 Exhibits, c/o Three
Dimensions, 2973 Harbor Blvd. #166, Costa Mesa, @€2626. Late requests are
accepted based on available space at that time.in Ase past, priority for space
selection will be based on a point system thakaned in the Exhibitor Policy and
Guidelines attached.

Exhibitors will be notified of their assigned exhiarea byJune 26, 2009via email.
At this time, exhibitors will receive an invoicerftheir space rental fees, which are
due in full byAugust 7, 2009 Space rental fees not paid in full Aygust 7 will
allow that space to become available to other l#kgexhibitors wishing to relocate
their exhibit space.

The convention services vendor will forward the bitbr's Manual in late August.




Space Application and Rental Fees

Space Applicatior Space Rental Exhibit Space Location

Fee Due Fee Due
May 8, 2009 August 7, 2009

$1,000 $950 8' x 10’ Booth Grand Ballroom A Main Floor
Grand Ballroom Reception A
(8'x8"), Wyoming, Idaho
$1,000 $3,600 Approx. 1,316sq ft Arizona Main Floof
room
$1,000 $3,200 Approx. 858sq ft room Grand Ballrdeeteption € | Main Floor
$1,000 $2,200 Approx. 480 sq ft room  Sinclair yBre Alcovej* Main Floor
$1,000 $2,000 Approx. 550sq ft room Casper MaooH|
$1,000 $1,600 Approx. 440sq ft room Cheyenne NFddror
$1,000 $1,200 Approx. 621sq ft room Uintah "I Rloor
$1,000 $1,200 Approx. 621sq ft room Wasatch "7 Eioor
$1000 ok Tabletop Public space directly adjoiningviain Floor
the Grand Ballroom

*Grand BallroomReception C features a moving air wall that canopened during the break times
only, allowing direct exposure to the main entraéghe technical session room (entry only through
Grand Ballroom B double doors). Grand Ballroom Bgiion C air wall MUST BE CLOSED during
the technical sessions to minimize noise.

** Sinclair features a unique semi-private alcovelst tear of the room that measures some 8'x 8 —
ideal for storage or a private meeting area for trunser visits.

*** A limited number of tabletop displays will be offéron the first floor once all bullpen booth space
has been sold. The space rental fees for tabldisgdays will be announced at that time.

Exhibitors' Buffet Lunch

The AMTA 2009 Exhibitors' Buffet Lunch will be hetsth Monday, November 2 from
11:30 a.m. to 1:30 p.m. As a long-standing AMTAdition, the Exhibitors' Buffet is
an opportunity for exhibitors to offer a variety bbrs d'oeuvres in their booths,
encouraging AMTA attendees to circulate among tkhib# booths and rooms.
Exhibitor participation is optional, but offeringe hors d’oeuvres is an excellent way
of enticing hungry AMTA attendees to see your comys products. As a benefit,
Exhibitors also receive points for participatingtiis lunch. Please see the “Points
Worksheet” for more information. To participate time exhibitors’ lunch and order
catering, exhibitors should contact:

Cynthia Tate | Convention & Meeting Services Mamage
The Little America Hotel

P: 801 258.6761| F: 801 596.5912
ctate@grandamerica.com

Registration

One full registration is included with each spappl@ation fee. The name of the
assigned person receiving this complimentary reggish must be provided to the
Exhibit Coordinator. We encourage other exhilatfdib arrange for a full registration.

As a courtesy to our exhibitors we offer an ExMbitConvenience Registration
Package. This includes AMTA Membership for ond fi@ar and a name badge that
entitles the bearer to visit all AMTA exhibits atdke part in all meal functions
(except the AMTA 2009 Wednesday banquet). Theninteto offer all exhibitors an
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opportunity to join AMTA and enjoy the symposium alwe at cost. The Exhibitor
Convenience Package does not include admissionM@AAtechnical sessions, the
AMTA Awards banquet or the Full Registration bagl @s contents. Awards banquet
tickets may be purchased separately.

AMTA will offer an Exhibit Only pass to visitors fa nominal fee. This will include
an AMTA badge and access to the Exhibit area ontydoes not include meals or
access to the technical sessions. Extra Exhibitg passes can be purchased for your
customers.

NOTE: Only attendees with a full registration badgdll be allowed entrance to the
technical sessions.

Sponsorship

We encourage all AMTA industry and organization tigggants to be an AMTA
sponsor. The sponsorship opportunities are listedlis informational packet.

NOTE: Only companies who have paid their sponsoedan full by August 19, 2009 will be
included in the Final Program - NO exceptions.

Exhibited Products and Services

Each exhibitor is responsible for ensuring thatdbitents of their exhibit abide by the
policies established by International Traffic inmdg Regulations (ITAR). All products
displayed at the AMTA 2009 symposium must be abélafor viewing by ALL
AMTA 2009 attendees, regardless of their countrgradin, nationality, or citizenship.

Exhibitors Reception

An exhibitor’s reception will be held on Tuesdageafioon 5:30 p.m. to 6:30 p.nT.he
purpose of the reception is to thank the exhibiforgheir support of AMTA 2009 and
solicit feedback on how AMTA can improve the exlobiexperience at its annual
symposium. An overview of AMTA 2009 and 2010 aities will be provided and the
symposium attendee list will be distributed as mtpcopy. An invitation to the
reception along with the specified meeting locat@inthe Salt Lake City Little
America Hotel will be provided in each exhibitordgdy bag” which will be dispersed
on site at AMTA 2009.

Exhibitor Meeting Room

There will be limited private meeting rooms duriAyITA 2009, including the semi-
private Red and Blue Rooms in the hotel’s “Steaklebuestaurant from 2:00 p.m. —
5:00 p.m. available Monday through Wednesday of AMTA Symposium week.
These rooms will be set up with conference styéisg for a maximum of 25 people.
Exhibitors may sign up for one-hour incrementsimietin the Red and Blue Rooms on
site, at the registration desk. Time will be ass@jon a first come, first served basis.
No audio-visual equipment is provided in these imegetrooms; exhibitors are
welcome to bring their own to use as needed. Tmeting room is provided for
exhibitors only and their customers/colleagues @tcharge, compliments of the
AMTA 2009 committee. Exhibitors will be notifiechsuld an additional private
exhibitor meeting room become available at thelhote
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Exhibitor Application Form — AMTA 2009 Symposium

Please complete and return this form along withAMTA Exhibitor Point Worksheet
and the $1,000 non-refundable space application dige by May 8, 2009 (late
registrations will be accepted on a space availaais).

1) Company Name:

Contact Name 1: [Emai
Phone: Fax:
Contact Name 2: i:Ema
Phone: Fax:
Address 1:

Address 2:

City: State/Prov:
Country: Postalldite:
Website URL:

2) Name of Person Receiving Complimentary Registnat

3) Please attach a brief description of your comgjsgoroducts/services (maximum 100 words).
This description will be used in the Final ProgranAMTA 20009.

4) Please indicate your Exhibit Space Preferendesassecond and third choices on next page.




(SEE FLOORPLAN ON PAGE 22 THROUGH 28 FOR DIMENSIONS AND HEIGHT
RESTRICTIONS AS WELL AS PRELIMINARY BULLPEN BOOTH P LACEMENT):

Space Application  Space Rental Fee Exhibit Space Location

Fee Due Due
May 8, 2009 August 7, 2009

$1,000 $950 8’ x 10’ Booth Grand Ballroom A Main
Grand Ballroom Reception A Floor
(8'x8"), Wyoming, Idaho
$1,000 $3,600 Approx. 1,316 sq ftroomm  Arizona Main
Floor
$1,000 $3,200 Approx. 858 sq ft room Grand Ballrdeeteption €| Main
Floor
$1,000 $2,200 Approx. 480 sq ft room Sinctair Main
Floor
$1,000 $2,000 Approx. 550 sq ft room Casper Main
Floor
$1,000 $1,600 Approx. 440sq ft room Cheyenne Main
Floor
$1,000 $1,200 Approx. 621sq ft room Uintah 2
Floor
$1,000 $1,200 Approx. 621sq ft room Wasatch "I Floo
$1,000 K Tabletop Public space directly adjoinif Main
Grand Ballroom Floor

*Grand BallroomReception C features a moving air wall that canopened during the break times
only, allowing direct exposure to the main entraéehe technical session room (entry only through
Grand Ballroom B double doors). Grand Ballroom Betion C air wall MUST BE CLOSED during
the technical sessions to minimize noise.

** Sinclair features a unique semi-private alcovelst tear of the room that measures some 8'x 8 —
ideal for storage or a private meeting area for truser visits.

*** A limited number of tabletop displays will be offéron the first floor once all bullpen booth space
has been sold. The space rental fees for tabldiggdays will be announced at that time.

First Choice Exhibit Space:
Second Choice Exhibit Space:
Third Choice Exhibit Space:

* Would you consider a Tabletop Display in the palalrea if all allocated space in the Bull Pen

is taken?

* Are you planning on sponsoring food for the Extabs’ Lunch on Monday?

* Are you planning on sponsoring food or drink fax1/PM

Breaks?

First Choice Sponsorship:

Second Choice Sponsorship:

Third Choice Sponsorship:

Fourth Choice Sponsorship:

5) If you have particular requirements such as pdqwatage/phase) or physical access

please specify requirements:




Please indicate payment method:
Check Enclosed (payable to AMTA 2009):

Credit card: VISA , AMEX , or Ma§tard
Card Number:
Exp. Date: Name on credit card;

Authorization (please sign):

Mail payments and completed form to: AMTA 2009
c/o Three Dimensions
2973 Harbor Blvd. #166
&a Mesa, CA 92626

Note: Please do not send the full Space RentabF#ds time.

Exhibitors will be notified of assigned Exhibit Sygaby June 26, 2009. The full Space
Rental Fee is due by August 7, 2009. If you hang questions, please contact
Yvonne Grosek at 714 540-8638 or by e-malf atosek@threedimensions.com

The symposium hotel, AMTA and AMTA 2009 Host and-Bost Committee
(including vendors/exhibitors and all participants AMTA 2009) each agree to
defend, indemnify and hold harmless the other péxyn and against all claims,
actions or causes of action, liabilities, includirgasonable attorneys' fees, and costs
arising from the defense of any claim, action, eaofsaction, or liabilities arising out
of or resulting from any act taken or committed Hgptel or AMTA (including
vendors/exhibitors and all participants in AMTA 2)@ursuant to the performance of
each party's obligation for the event over OctoB&November 6, 2009 described
herein.

| have read, understood and agree to the AMTA EtdriPolicy and Guidelines.

Signature of authorized company representativBtame in print:




AMTA Exhibitor Point Worksheet

(Please read the next page)

Company Name:

Activity Calculation Points

1. Host/Co-host (in last 5 years), as defined as per AMTA 100/ # of Co-hosts = =
rules.

2. Host/Co-host (in last 6-10 years) P / # of Co-hosts =

[P=90 for 6 yrs.,70 for 7 yrs.,50 for 8 yrs., 30 for 9 yrs.,
and 10 for 10 yrs.]

3. AMTA Exhibitor (number of years = N) N x 10 =

4. Credit for AMTA 2008 participation
(attach list and receipts)

a.) Number of full registrations # of persons x 3 =
(No one-day registrations)

b.) Number of AMTA Members # of persons x 2 =
(Include full registrations and one-day registrations)

c.) Cost of sponsoring AMTA approved events
(Welcome reception, lunches, breaks, Awards $ /100 =
Banquet reception, etc.)

d.) Cost of AMTA approved give-away (Satchels,
notepads, bingo prizes, banquet mementos, etc.) $ /100 =

e.) Expenditure at AMTA 2008 Exhibitor Lunch

$ /100 =
5. Participation as exhibitor at AMTA Los Angeles on 25 points per
September 15, 2008. exhibiting =
company

6. Other activities (approved by the AMTA BoD — see
attached page)

TOTAL POINTS =

| certify that this statement is correct and the spporting receipts and statements are
attached.

Name:

Signature:
Title: Date:

I ++ 1



Directions for Exhibitor Point Worksheet

Under category 1 and 2, identify the years youanization was a Host or
Co-host for the AMTA Annual Meeting and SymposiurAs per AMTA
rules, the primary Host determines who will recewkat percentage of
points for this. The Host can elect to keep any alh hosting points or a
percentage as the Host deems fit. Once the Hastéi@rmined this, this
cannot be altered due to business relationshipinatian, attendance at
AMTA termination, etc.

On a separate sheet of paper, provide the namdsillofegistrations
(exclude one day registrations) from your companythee last year’s
AMTA Annual Meeting and Symposium.

On a separate sheet of paper, provide the nameg-amall addresses of
current AMTA members from your company.

If claiming credit for sponsoring AMTA approved &g or participating in
AMTA approved giveaways, attach a list of thosavaats and a copy of
the receipt for each activity. The receipt shosthdw the money spent on
the activity. The AMTA approved events include Bxehibitors Lunch.

No points will be awarded to “Complimentary Booths'e. booths for which no
exhibitor’'s fee was paid.

No points will be awarded for participation in AMTiAternational based events. Any
exhibit points scheme proposed for an internatianadnt will solely apply to that
event and will have no bearing on the annual AMTy#ngosium.

The Exhibitors points tally is public informatiomé can be provided if requested.
Note: AMTA 2009 points will be credited based upbe information provided by
exhibitors (and as verified by the AMTA 2009 Hosbramittee) with their AMTA
2009 space application packet. The updated ExmiBlbints Tally will be posted to
the AMTA web site on July 6, 2009.

All exhibitors are encouraged to review the posssigned. If your company is close
in points to another company, why not consideraasing your expenditure at AMTA
2009 either by participating at a higher price paiaring the Exhibitor’'s Lunch and/or
participating in the sponsorship program? Everifado/ou spend at AMTA 2009
amounts to exhibitor points which will be considefer your placement at AMTA
2010!




AMTA Exhibitor Policy & Guidelines

Below is the AMTA Board policy for exhibitor partpation in AMTA symposiums.
The intent of the policy is to:
Encourage strong exhibitor support for AMTA

Provide the host committee with an exhibitor poliegt is fair to all
exhibitors

Provide the host committee with an escalation pathe Board to mediate
issues and disputes

Exhibit Space Management

The host committee is responsible for obtaining arahaging the exhibit space. The
exhibit space should be reserved at the time oftraoh negotiation with the
symposium hotel, which usually occurs at leastehyears prior to the symposium.
The host committee should ensure that there iscgrit space for all exhibitors. The
exhibit space should include large areas, whichbmasubdivided into small booths as
well as private individual rooms.

The amount of space required can be determined gaces used at previous
symposiums and polling the exhibitors to see whetleir space requirements will be
increasing or decreasing. It is prudent for thethmsmmittee to allow for some
increase in requirements and the possibility of tméwvo additional exhibitors. It is
recommended to reserve all of the hotel space eledse back to the hotel what is not
needed.

The host committee will divide the total exhibitasp into individual areas and will set
up the space rental fees for these areas. The ABIdaxd of Directors will review the
division of the exhibit space and the rental feefote this information is released to
the exhibitors. The host committee will be in cleagd allocating the exhibit space to
various exhibitors. The following criteria will hesed for exhibit space allocation.

Exhibit Space Allocation Criteria

The exhibit space will be allocated using a poipstasm. An exhibitor with the
maximum number of points will have the highest ptyoin selecting their individual
exhibit area. Exhibitors will provide the host cmittee with their accumulated points
using the attached worksheet. The exhibitors wab gorovide a prioritized list of
individual exhibit areas they would like to rentid list should be as long as possible.
The point information and the prioritized list skobube submitted to the host
committee along with the space application fee. Tbhset committee will use this
information to allocate the exhibit space. If anhibxor fails to provide this
information to the host committee, then the exbibihas no priority in selecting
exhibit space. The host committee has the righdesmand supporting receipts and
statements to verify the points claimed by an exdribif not provided in advance as
requested with submittal of the space applicatiackpt and point worksheet. The host
committee will inform the exhibitors of the alloedtspace at least 120 days before the
symposium or 30 days after the exhibit fee is nezifor late registrations only).

1+0!



If two or more exhibitors wish to share the samacsp the priority will be established
using the points of the exhibitor with the mostriisi Points will not be combined.

Sponsorship Allocation Criteria

An exhibitor who sponsored an AMTA approved evedntha previous symposium is
given first right of refusal for the same eventtas upcoming symposium. The same
holds true for an AMTA approved give-away. An éitor is encouraged to present
an idea to the host committee for approval of anT®Mvevent or give-away as soon as
possible. The host committee will then ask forrappl by the AMTA Board of
Directors.

Tabletop Displays (Availability To Be Determined)

AMTA 2009 will have limited tabletop displays awaile only if all allocated space is
taken. The tabletop displays will be assigned xbiletors based upon the AMTA
exhibitor points.

Please keep in mind that tabletop display matésidimited to what may fit on the
table. No equipment or literature racks may b@ldiged on the floor near the table.
Signage is limited to that which is freestandingtbe table. The tables can support
100 pounds maximum weight. No signage may be gdostehe hotel walls! The
height limit for items placed on the table is 4’ ximaum. At AMTA 2009, the tabletop
display space is directly outside the technicas@ntation room in Grand Ballrooms B
and C, however, this space is in the public arethefhotel. Therefore, there is NO
SECURITY and exhibitors are responsible for alingeon the display table.

Exhibit Fees

The total exhibit fee is charged in two installngra space application fee and a space
rental fee. This is necessary since there areipfeilspace rental fees and the space
assignment is dependent on the host committee wacgee who wishes to exhibit at
AMTA.

A non-refundable space application fee of $1,000S(Jwill be charged to each
exhibitor organization exhibiting at the AMTA syngiom regardless of the fact that
the exhibitor is sharing a room with other exhilsto

Each exhibitor requesting a booth or room will aigocharged a space rental fee. This
fee will depend on the location and the amountpafce rented by the exhibitor. As
mentioned before, the host committee will decide #xhibit space rental fee. The
AMTA Board of Directors will review the proposedease rental fees before they are
released to the exhibitors. The maximum space Iréegawill not exceed four times
the space rental fee for a standard booth.

Exhibitors who do not submit their fees by the diages forfeit their position on the
“priority list” and will be accommodated on a fasbme, first-served basis. Late
entries will be accommodated only on a best effasdis.

Only those organizations that have signed the éxini® application and paid the
exhibit application fee will be listed in the syngnam Advance and Final Programs.
The name of the company listed in these prograns match the company signatory
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on the exhibitor contract. An exhibitor will nbe listed in the Final Program unless
all exhibit fees are paid in full by August 19, 200

Exhibitor Fees Due Dates

Exhibit space application fees are payable andtolilee host committee 180 calendar
days prior to the start date of the symposium targntee exhibit space for the
exhibitor. Space rental fees are due 90 calendar ideadvance of the symposium start
date. Exhibitors who do not submit their fees by due dates forfeit their position on
the “priority list” and will be accommodated on iest come first served basis. Late
entries will be accommodated only on a best effasdis.

Cancellation Policy

Exhibitors who wish to cancel their participatidrttze AMTA symposium must notify
the host committee in writing. Upon cancellatiany assigned exhibit space can be
re-assigned by the host committee.

Please note thé&EXHIBIT SPACE APPLICATION FEE IS NONREFUNDABLE
regardless of the date the intent to cancel inngiis received by the host committee.

If an exhibitor cancels prior to July 21, 2009,08refund of the space rental fee only
shall be provided. If an exhibitor cancels on etween July 21, 2009 and COB
September 20, 2009, a refund of 50% of the spadalriee only shall be provided. If

an exhibitor cancels after September 20, 2009¢fund shall be provided.

A cancellation fee of 10% of the Grand Total wilipdy on any credit card charges if
cancelled on or before September 20. This is dit@ad to the fees described in the
cancellation policy noted above.

Substitutions are permitted for attendee and etdribegistrations.

All fees are stated in US dollars and all checkstie drawn on a US bank in US
funds. Company or government purchase orders dracoepted.

In the event the annual symposium is cancelled MTA due to events beyond its
control, exhibitors will be so notified in writingAMTA’s maximum liability in this
case is limited to a full refund of the exhibitospace application fee and space rental
fee received by AMTA.

Resolving Exhibitor Conflicts

If there is a conflict between an exhibitor and tih@st committee that cannot be
resolved, the AMTA Vice-President will act as medraand be responsible for final
resolution of the issue with the concurrence ofBbard of Directors.

Catering and Special Arrangements

Exhibitors are responsible for making catering rgeaments for the symposium
directly with the hotel. The host committee wilbprde the hotel symposium services
contact name and phone number to the exhibitofadiitate these communications.
Any special services such as telephones must l@ged directly with the hotel.




Power will need to be arranged directly with théehan advance. NOTE: Exhibitors
are responsible for paying all telephone and pakiarges directly to the hotel.

AMTA Business Meeting — Tuesday, November 3, 11:30 amto 1:30 pm

Exhibitors will close their exhibits for the AMTA Winess Meeting to encourage
maximum attendance from the membership. Exhibitares reminded that only
members in good standing are allowed to vote duiihg business meeting.
Membership fees can be paid during advance refysirar at the registration desk
during the symposium. Exhibitor representatives maguested to register as full
attendees to the AMTA Symposium. In situations whan exhibitor representative
decides to become a member of the AMTA without steging as a full attendee,
he/she may buy a meal ticket in advance to atteadtisiness Meeting.

Convenience Registration Package

The Exhibitor Convenience Registration Packageuoes AMTA Membership and a

name badge that entitles the bearer to visit allTAMexhibits and access to the daily
(Monday through Thursday) breaks and daily (Monttagugh Thursday) breakfasts.
The Exhibitor Convenience Registration Package mislundes the Monday Exhibitor

Lunch, Tuesday Business Lunch, Wednesday and Téwyrsdnches. The Exhibitor

Convenience Package does not include the Full Ratien bag or its contents,

admission to AMTA technical sessions or the AMTA dfesday banquet.

The intent is to offer all exhibitors an opportyntio join AMTA and enjoy the
symposium meals at cost. This is primarily a comeece to the exhibitor. There is a
small benefit to AMTA in that it helps AMTA meesifood and beverage commitment
and it encourages exhibitors to bring additionagbe to the symposium (but only as
paid participants).

Exhibitor Displays and Materials

It is not the intent of this policy to restrictamy way what an exhibitor may display, or
materials an exhibitor chooses to hand out at aifTANbymposium. However, it is
the sole responsibility of each exhibitor, not AMT# ensure that any hardware,
software, material or the like, or even discussionspen areas, are available to the
general public. To that extent, any and all regpliclearances to display/hand-out any
aforementioned items must be secured by the ewhibit

Further, each exhibitor is responsible for ensutirggcontents of their exhibit abide by
the policies established by ITAR (International flicain Arms Regulations). All
products displayed at the AMTA symposium must bailalle for viewing by ALL
AMTA attendees, regardless of their country of wrignationality, or citizenship.

Exhibit Area Accessibility and Exhibit Hours

Any AMTA member in good standing is permitted tsivany exhibitor's exhibit area.
Other personnel may purchase an Exhibit Hall pasview the Exhibits. Each
Exhibitor will be provided with two (2) free ExhidHall Only passes to distribute.

In some hotel situations, the exhibit hours may sbenewhat constrained due to
security considerations. In these cases, the lwostmttee will notify the exhibitors at
least 90 days in advance of the symposium.
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AMTA will hire a guard who will allow only exhibito access to the exhibit area
during non-exhibit hours. However, AMTA will noelresponsible for lost or stolen
property. Exhibitors are responsible for theiribkb, including insurance for them if
desired.

Use of the AMTA Logo

Use of the AMTA logo and AMTA 2009 annual symposilogo on promotional
literature is not permitted. However, exhibitors ynase the AMTA logo and/or
symposium logo on promotional souvenir giveawayABITA 2009 provided that
prior permission is obtained from the AMTA Boardifectors.

Material Handling

AMTA is not responsible for paying any box, shippiand/or handling fees incurred
by exhibitors. Any parcels remaining after clo$esloow (this will be determined in
the Exhibitor Manual) will be destroyed.

Hold Harmless Clause

The Host Committee will include a hold harmlessuskin its space application form.
The exhibitor’s representative shall sign this hmddimless clause and no space will be
assigned until the Host receives the signed hotchless clause. The hold harmless
clause shall be similar to the following.

“The symposium hotel, AMTA and 2009 Host and Co-HG®mmittee (including
vendors/exhibitors and all participants in AMTA 2)0each agree to defend,
indemnify and hold harmless the other party fromd against all claims, actions or
causes of action, liabilities, including reasonatterneys' fees, and costs arising from
the defense of any claim, action, cause of actiotiabilities arising out of or resulting
from any act taken or committed by Hotel or AMTAdluding vendors/exhibitors and
all participants in AMTA 2009) pursuant to the merhance of each party’s obligation
for the event over October 31-November 6, 2009 riesd herein.”

Sponsorship

Sponsorship opportunities are available to industnd other organizations. In
general, sponsorships are available for AMTA foudrgs (breaks, breakfasts, lunches
and receptions), premium items (full registratioals@me bags and logo-items), and
social events (Monday night social event, tours arahsportation), or other
opportunities.

The new host/co-host/sponsor/supporting publicgtiaicy shall be as follows:

A. The Host organization is responsible for the overall mamaget of the
symposium working with the AMTA hired conference magement firm
(Three Dimensions).

B. TheCo-Hostis limited to an academic institution that is pbrg a minimum
of two to four students each day of the symposioisupport the administrative
needs of the symposium, such as registration assist help with the audio-
visual equipment in the technical presentation roamd/or other duties as
deemed necessary by the host organization.
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C. TheSponsorcompany recognition levels shall be set as follows:

Platinum sponsorship  $10,000
Gold sponsorship $ 6,000
Silver sponsorship $ 3,000
Bronze sponsorship  $ 1,500

apop

NOTE: All sponsors will be recognized as such ba home page of the
symposium website, with logos shown in graduateéssiPlatinum sponsors
will be listed first with the largest size logo;ldsponsors next with a smaller
logo, and so on). To achieve the sponsorship lepacified, a cash
contribution may be made directly to the symposaammittee (AMTA 2009)
for “Sponsorship Opportunity” items published iretAMTA 2009 Exhibitor
Packet, such as refreshment breaks, and/or combiitleé payment directly to
the symposium venue (The Little America Hotel irt&ake City) to fund an
AMTA event, such as the Welcome Reception, etc. onSprs will be
recognized via the symposium website, the advandéafinal programs, and
signage on site at the symposium as outlined inARE A 2009 Exhibitor
Packet. Sponsorship proposals for items outside ttaditional AMTA
“Sponsorship Opportunity” items (such as refreshimeraks, Monday Night
Outing, Welcome Reception, etc.) must be providethé Host committee for
consideration no later than August 1.

D. Supporting Publications are invited to support the AMTA symposium. To be
listed as a
formal “Supporting Publication” and receive recdgm, an MOU shall be
created which identifies the specific advertissafpedule (size of ad, color or
black and white, frequency of ad publication, andos) to be offered to the
Host committee and an estimated value of the aduggt The Host committee
reserves the right to limit the number of supp@rfublications and the size of
each publication’s logo in marketing material cormswrate with the value of
the advertising stated in the MOU. The value ef ddvertising shall be based
on the publication’s published advertising ratesrfon-profit organizations (if
such designation exists).

The Supporting Publication company recognition levels shall be set as

follows:
a. Platinum sponsorship $10,000
b. Gold sponsorship $ 6,000
c. Silver sponsorship $ 3,000
d. Bronze sponsorship $ 1,500

NOTE: All supporting publications will be recogeiz as such on the home
page of the symposium website, with logos showgraduated sizes (Platinum
supporting publications will be listed first witlng largest size logo; Gold
supporting sponsors next with a smaller logo, andrsg.

These sponsorship levels are based on the totar dohount spent on AMTA 2009.
This money could be paid directly to AMTA 2009 asnanetary commitment or by
paying directly to the hotel for an activity/furmti or by providing a gift item.
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Receipts will be requested. Sponsorship levelsatanclude any payments for Space
Application and Exhibit Space Rental fees. Pleaste that any combination of

sponsorship opportunities on the following page mayombined to reach the overall
sponsorship level.

AMTA values its sponsors and will take every oppoity to fully recognize each
sponsor prior to the symposium and throughout AMTWeek of activities.

Sponsors are recognized prior to the symposiumiT A 2009 promotional materials
including:

Promotional literature and press releases

Symposium website

Advance Program

E-mail updates to attendees

Final Program

During AMTA 2009, sponsors are recognized by AMTpossorship levels:

Announcement of sponsorships made by chairperstetbhical session
before and/or following a sponsored event

Signs displayed at the entrance to dining or bezak

Signs displayed in exhibit common areas and outsieleting rooms as
appropriate for the sponsorship activity (signsraepermitted in the hotel
lobby or general public areas)

Priority for sponsorship is given to the exhibit@no sponsored that event or item the
previous yeatr.

If you have any questions concerning the AMTA 2@QH8ibits or sponsorships, please
do not hesitate to contact Yvonne Grosek at 7148888 or
yarosek@threedimensions.com




AMTA 2009 Sponsorship Opportunities

Qty 2008 2009 Qty 2008 2009
Registration 500 Qty Cuming Cuming Sunday Welcome $10,000 NSI NSI
bag Reception*
Pen and 400 Qty
pencil set
Calculators 400 Qty ITT Wednesday Awards $5,000 ETS-Lindgren
Banquet
Laser 400 Qty Receptior® MI Tech.
pointers
Lanyards 500 Qty ETS-Lindgren Wednesday Awards $3,000 | Satimo/Orbit/FR
Banquet Wine
Service
Hats 400 Qty IAM Wednesday Awards $3,000
Banquet Gift
Notepads & 400 Qty Star Dynamics Star Dynamics
pens
Other. 400 Qty Thursday Night $2,500 ARC
Please Event- TBD Technologies
specify.
Monday AM $1,500 ARC Foyer Large Screen | $1,000 Star Dynamics Star
Break Technologies Conf. Monitor Dynamics
Monday PM $1,500 ETS-Lindgren
Break
Monday $6,000 | Orbit/FR/Satimo | Orbit/FR/Satimo
Evening
Event
Tuesday AM $1,500 Star Dynamics Star Dynamics AMTA Bingo Card $1,000 ATK
Break Prizes
Tuesday PM $1,500 ITT AMTA Bingo Card $500 ETS-Lindgren
Break Prizes
Tuesday $5,000 BAE Systems BAE Systems
Student Day
Tuesday $1,500 Star Dynamics Star Dynamics AMTA Bingo Card $500
Night- Prizes
College
Night
Wednesday $1,500 Quarterbranch Quarterbranch $500
AM Break AMTA Bingo Card
Prizes
Wednesday $1,500
PM Break
Thursday $1,000
AM Break
Thursday $1,000
PM Break
Bottled 720 Qty Ml Tech
Water with
Company
Logo

Priority for sponsorship is given to the exhibitano sponsored that event/item the

prior year.A number of past long term sponsorships are opisrytar.

*This event to be contracted directly with hotespgnsor. Payment to be made directly by

sponsor to the hotel.




Mail payments to: AMTA 2009
c/o Three Dimensions
2973 Harbor Blvd. #166
Costa Mesa, CA 92626

Please indicate payment method:
Check Enclosed (payable to AMTA 2009):

Credit card: VISA , AMEX , or Ma§tard
Card Number:
Exp. Date: Name on Credit card:

Authorization (please sign):

Sponsorship Cancellation Information

Exhibitors who wish to cancel their sponsorshiphat AMTA symposium must notify
the host committee in writing. Upon cancellatiany sponsorship opportunity can be
re-assigned by the host committee. NOTE: A cdateh fee of 10% of the Grand
Total of Sponsorship fees will apply on any crechrd charges if cancelled on or
before September 20, 2009. No refunds of spongofebs collected will be issued
after September 20, 2009. This is in additionht® fiees described in the cancellation
policy of the Exhibitor Exhibit Policy and Guideéa. Company or government
purchase orders are not accepted. All sponsofsbgpare stated in US dollars and all
checks must be drawn on a US bank in US funds.sgdhsorship fees must be paid in
full by August 19, 2009 in order for the sponsopsto be recognized in the final
program.

In the event the AMTA 2009 Symposium in Salt Lakey@ cancelled by AMTA due
to events beyond its control, sponsors will be stified in writing. AMTA's
maximum liability in this case is limited to a fulefund of the sponsorship fee
received by AMTA.
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November 1-6, 2009  Salt Lake City, Utah  www.amta2009.0rg
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NAME & ADDRESS: (please print or type)

Little America — Host Hotel

Garden Rooms$159.00 Single/Double Occupancy (additional perse- $15)
Tower Rooms $179.00 Single/Double Occupancy (additial person + $15)
555 South Main Street, Salt Lake City, UT 84111
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ARRIVAL AND DEPARTURE INFORMATION:

$ % $ & % %
((

SPECIAL REQUESTS: (requests cannot be guaranteed; however, everyt &ffib be made to accommodate you)

Non-Smoking (Little America is a non smoking hotel)  One Beds Two Beds Other

GUARANTEEING YOUR RESERVATION:

& $ ) ( ( o $ +&
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¢«
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Return completed form and payment to:
Mary Ellen Vegter c/o Three Dimensions

16811 Westwinds Circle, Cerritos, CA 90703, USA
Phone: +1.562.860.8180 Fax: +1.562.860.5262
Email: mevegter@threedimensions.com
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